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STUDENT NAME: L
ATHENA ID: X038253
MCGILL ID: 261037983
CHINA
COURSE NUMBER TITLE START DATE END DATE GRADE HOURS CEU
YCBS 112 SOCIAL MEDIA STRATEGY AND 18 Jan 2021 11 Feb 2021 A 30.00 4.50
COMMUNITY MANAGEMENT
YCBS 012 FUNDAMENTALS OF 19 Jan 2021 12 Feb 2021 B+ 30.00 14.00
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